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IMPACT OF MARKET VARIABLES ON BUSINESS PERFOMANCE: AN ANALYSIS OF FMCG, CONSUMER DURABLESAND TEXTILE INDUSTRIES.
Introduction
There is a heightened competition in every sector of the economy. Companies are vying for a share of the market by trying to outsmart each other. Increased competition from every corner of the world has forced the companies to bring to bring changes in their strategy regarding marketing, operations and human resources in order to stay afloat. This article was selected because its scope covers three industries that is consumer durable goods, textile industries and first moving consumer goods (FMCG), hence there is room for comparison before arriving at specific conclusion. The major question that continues to dominate thinking in organizations is the impact of marketing expenditures on sales.
Many factors influence sales of any brand, one of which is brands advertising expenditure. Other marketing variables such as pricing, product quality, new variety introductions, distribution and dealer activities also affect the sales of a company. Another important variable is industry factors such as the products primary demand and competitors activities which also affects the sales of any brand.
STUDIES ON MARKETING VARIABLES ON BUSINESS PERFORMANCE
A number of scholars have analyzed the impact of marketing variables on business performance, for instance Beckwith (1972), carried out a multivariate analysis of sales response of competing brands to advertising. The sales response of five competing brands to advertising were investigated with parameters of simple market response for all brands estimated jointly. The effectiveness of advertising was found to differ significantly among brands. This study was aimed at the measurement of the effect upon sales of of decision variables, including total advertising expenditure for a firms brands, allocation of advertising monies between brands, introduction of new brand, and discountenance of promotion for existing brands. A model of the market response function was formulated, tested extensively and then extended to obtain the parameter estimates necessary for different decisions. 
The main objective of the study on impact of marketing variables on business performance was to assess the impact of marketing expenditures on sales performance. The impact was assessed in three different industries that is FMCG, which consists of companies which market regularly purchased products like tea, coffee and dry cells; consumer durable industry which deals with goods such as electronic equipment and kitchen appliances.; textile industry which can be divided into several segments like cotton textile, silk textile, woolen textile and hand crafted textiles.
Variables used in the study included advertisement expenses that impact sales, since Horsky (1977) found that sales of any brand are influenced by many factors the most significant. Of which is the brands advertising expenditure. Another variable used was distribution expense which was treated as independent variable. Marketing expense was treated as independent variable as well. The regression results obtained from the study shows that there are some significant differences in the impact of marketing variables on the sales of companies in the three industries.
ESAY QUESTION. Can marketing variables have impact on business performance?
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